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MBA31201 Course Outcomes

CO1 Apply basic concepts of marketing.

CO2 Analyze the three steps of target marketing: market
segmentation, target marketing, and market positioning.

CO3 Evaluate different distribution channel options and their
suitability for the company’s product.

CO4 Recommend different distribution channel options and
their suitability for the company’s product.

CO5 Create a suitable promotion mix (advertising, sales
promotion, public relations, personal selling, and direct
marketing etc.) for the product.




